
mprint PORT FOL IO  ·  2026

BRAND  +  MARKET ING  DES I GN

Brand, marketing and
print design that leaves a
mark.

Rochie Frand
Founder, Imprint

designbyimprint@gmail.com
732.228.3277
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ABOUT

Rochie Frand
Brand & Marketing Designer · Founder of Imprint

EXPER I ENCE

8 years

IN -HOUSE

Torah Umesorah
Flywheel ABA Centers

Hi, I'm Rochie.
I'm the designer behind Imprint, a brand and marketing design studio for businesses,

schools and organizations. For the past eight years I've designed brand identities,

advertising campaigns and printed materials, from a single logo to a full launch with

every piece that goes with it.

I've also worked in-house for Torah Umesorah and Flywheel ABA Centers, creating

curriculum, classroom materials, parent guides and environmental graphics for

organizations with many programs and many audiences.

I like design that's clear, warm and built for the real world: a shelf, a storefront

window, a classroom wall or a phone screen. Every file goes out print-ready, on time

and true to your brand.

SERV I C ES

Logo and brand identity

Marketing and social media

Print and digital advertising

Brochures, booklets and journals

Curriculum and program design

Event stationery

Labels and packaging

C L I ENTS  INC LUDE

Torah Umesorah

Flywheel ABA Centers

Mi Amour Baby Layette

Bourbon Meatboards

PR Careers

Yeshiva Chemdas HaTorah

Camp Azamrah
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0 1  ·  BRAND ING

Flywheel Storefront
& Office
Flywheel ABA Centers · in-house

THE  BR I E F

Bring the Flywheel brand into physical
spaces: an inspiring workspace for

staff and an inviting storefront for
families.

Selected work from a full year as in-house

designer for Flywheel ABA Centers, spanning print,

signage, advertising, interiors and internal training.

This project and the five that follow are a selection.

Environmental graphics for an autism therapy

provider. For a center storefront, playful window

graphics built around "Look What's Possible," with

a playground scene and the words Play, Learn,

Discover, Connect, Explore, Grow. For the staff

office, a full wall of values and quotes set in the

Flywheel type system and blues.

DEL IVERABLES

Storefront window graphics · Office wall mural
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Flywheel Storefront & Office F LYWHEE L  ABA  CENTERS  ·  IN -HOUSE

CENTER  W INDOW  DECALS
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Flywheel Storefront & Office F LYWHEE L  ABA  CENTERS  ·  IN -HOUSE

OFF ICE  WALLPAPER  GRAPHICS
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02  ·  PR INT  &  ED ITOR I A L

Flywheel Parent
Guide & Pamphlet
Flywheel ABA Centers · in-house

THE  BR I E F

Redesign the parent booklet so
families facing a new autism diagnosis

can follow the path to ABA therapy
step by step.

A redesigned 24-page square booklet that walks

new parents through an autism diagnosis and ABA

therapy. Clear section headers, numbered cards,

soft color panels and friendly photography make

dense clinical information easy to follow, from early

signs to insurance and a parent journal at the back.

A trifold welcome pamphlet greets families once

they enroll, with the care team, the therapy process

and ways parents can help.

DEL IVERABLES

Booklet, 24 pages · Trifold pamphlet
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Flywheel Parent Guide & Pamphlet F LYWHEE L  ABA  CENTERS  ·  IN -HOUSE

WELCOME  PAMPHLET ,  INS IDE
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Flywheel Parent Guide & Pamphlet F LYWHEE L  ABA  CENTERS  ·  IN -HOUSE

WELCOME  PAMPHLET ,  OUTS IDE
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03  ·  BRAND ING

Flywheel Center
Wall Art
Flywheel ABA Centers · in-house

THE  BR I E F

Make every room inside the centers
feel warm, hopeful and on brand for

families and kids.

Interior art for Flywheel centers. Framed prints for

the family lounge pair Flywheel's 3D icons with

short values in script and condensed type. Bold

hallway posters put the Flywheel loop in each

brand color, and a set of silhouette prints for

therapy rooms celebrates every small win.

DEL IVERABLES

Lounge wall art · Hallway posters · Therapy room
prints
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Flywheel Center Wall Art F LYWHEE L  ABA  CENTERS  ·  IN -HOUSE

FAM ILY  LOUNGE  WALL  ART

THERAPY  ROOM  PR INTS
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04  ·  PR INT  &  ED ITOR I A L

Flywheel Rack
Cards
Flywheel ABA Centers · in-house

THE  BR I E F

Give every Flywheel program its own
recognizable rack card, all within one

consistent brand system.

A color-coded rack card system for each Flywheel

program: Summer Program, Social Skills, Cruisers

and the Inclusion Program. Each card pairs a

playful loop shape and a program color with a short

program story, a BCBA quote on a name badge,

and the same contact block, so the set reads as

one family.

DEL IVERABLES

Rack cards, 4 programs · Front and back
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Flywheel Rack Cards F LYWHEE L  ABA  CENTERS  ·  IN -HOUSE

SOCIAL  SK ILLS ,  FRONT  AND  BACK

INCLUS ION  PROGRAM ,  FRONT  AND  BACK
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05  ·  ADVERT IS ING

Flywheel Ads &
Outreach
Flywheel ABA Centers · in-house

THE  BR I E F

Bring families through the door for
openings and new programs, win new

referrals, and recruit new staff.

Event and enrollment advertising for a multi-state

ABA provider: a ribbon cutting and open house with

a companion referral guide, a social skills group

launch, a Charlotte open house with a petting zoo,

a "Rooted in Heart" Valentine's Day referral

postcard, and a coral "Join Our Team" hiring flyer

with a sign-on bonus. Each piece has its own

personality but shares the Flywheel colors,

rounded frames and friendly tone.

DEL IVERABLES

Event flyers · Referral guide · Signage · Postcard ·
Hiring flyer
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Flywheel Ads & Outreach F LYWHEE L  ABA  CENTERS  ·  IN -HOUSE
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Flywheel Ads & Outreach F LYWHEE L  ABA  CENTERS  ·  IN -HOUSE

OPEN  HOUSE  POSTER VALENT INE 'S  DAY  REFERRAL  POSTCARD
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Flywheel Ads & Outreach F LYWHEE L  ABA  CENTERS  ·  IN -HOUSE

S IGN -ON  BONUS  HIR ING  FLYER
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06  ·  PR INT  &  ED ITOR I A L

Flywheel Staff
Training & Culture
Flywheel ABA Centers · in-house

THE  BR I E F

Support new hires and build team
spirit across a growing, multi-state

staff.

Internal design for Flywheel's team. A Behavior

Technician onboarding presentation that turns

clinical training into clear, friendly slides, an "In

Good Company" invitation for the BCBA

conference and holiday celebration, with chrome

lettering on deckle-edged paper and a wax-seal

logo, and a gratitude card game for the party, all in

the Flywheel colors and loop.

DEL IVERABLES

Training presentation · Event invitation · Party card
game
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Flywheel Staff Training & Culture F LYWHEE L  ABA  CENTERS  ·  IN -HOUSE

BCBA  CONFERENCE  AND  HOL IDAY  PARTY  INV ITAT ION

HOL IDAY  PARTY  GRAT ITUDE  GAME
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07  ·  ADVERT IS ING

Mi Amour Baby
Layette
Mi Amour

THE  BR I E F

Launch the Fall/Winter 2026 collection
with a print campaign that feels as soft

and premium as the clothing.

A four-ad print campaign for a baby layette brand's

Fall/Winter 2026 collection. Arched photo frames,

fabric swatch callouts and a light serif headline

keep the attention on the clothing, and each ad

takes its tint from the outfit it features.

DEL IVERABLES

Print campaign, 4 ads
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Mi Amour Baby Layette M I  AMOUR
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08  ·  BRAND ING

Bourbon
Meatboards
Kosher meat boards

THE  BR I E F

Build a brand for a kosher meat board
company that feels rugged yet

upscale, then carry it through seasonal
promotions.

Brand and seasonal advertising for a kosher meat

board company. A distressed stencil wordmark

with a chef's knife and curl of smoke sets a rugged

tone, refined by a spaced sans for "Meatboards," a

charcoal texture and thin oxblood rules. Holiday

ads for Chanukah and Purim and a product ad keep

the same system.

DEL IVERABLES

Logo · Seasonal ads, 3 · Social status
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Bourbon Meatboards KOSHER  MEAT  BOARDS
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Bourbon Meatboards KOSHER  MEAT  BOARDS
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09  ·  ADVERT IS ING

PR Careers
Campaign
Job placement agency

THE  BR I E F

Show job seekers and employers that
the agency places real people in jobs

they love.

A campaign for a job placement agency. Each ad

introduces a real placement with a name badge

and four short lines that end on the same refrain,

"loving every minute." The series format lets the

agency add new stories while staying instantly

recognizable. A companion template showcases

placed employees with a trophy and photo grid.

DEL IVERABLES

Campaign ads, 3 · Employee showcase template
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PR Careers Campaign JOB  PLACEMENT  AGENCY
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PR Careers Campaign JOB  PLACEMENT  AGENCY
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1 0  ·  PR INT  &  ED ITOR I A L

Classroom
Curriculum
Torah Umesorah · My Friends Are Royalty

THE  BR I E F

Create a complete classroom program
that makes a bein adam lachavero

curriculum exciting for upper
elementary girls.

A 46-page bein adam lachavero program for upper

elementary girls. The teacher's guide and the full

classroom kit are designed around a fairytale castle

theme: an introductory postcard, royalty badge,

challenge map, tracking card, classroom poster,

mission cards, "I Spy" cards, rewards and a

program feedback poster.

DEL IVERABLES

Program guide, 46 pages · Classroom kit · Posters
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Classroom Curriculum TORAH  UMESORAH  ·  MY  FR I ENDS  ARE  ROYA LT Y
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1 1  ·  BRAND ING

Graduation
Shabbos Branding
Event identity

THE  BR I E F

Give a graduation Shabbaton its own
identity across every printed piece.

An event identity for a graduation Shabbaton. A

singing bluebird logo and a watercolor bird pattern

carry through the whole printed set: the invitation,

a two-sided student schedule and a two-sided

Shalom Aleichem card.

DEL IVERABLES

Logo · Invitation · Schedule · Shalom Aleichem card

IMPR INT  ·  ROCHIE  FRAND 29



Graduation Shabbos Branding EVENT  I D ENT IT Y
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1 2  ·  PACKAG ING  &  PRODUCTS

Card Games
Chanukah game · Donuts game

THE  BR I E F

Design card games that kids and
adults can learn in a minute and want

to play again.

Two complete card decks. Menorah Cheese Gelt

Dreidel Donut Oil is a fast card-slapping Chanukah

party game with a striped card back, six item

cards, and three action cards. Donuts is a set-

collecting game for kids, built to read at a glance:

one color per set, big friendly numerals, a wild card

and a sprinkle-pattern back.

DEL IVERABLES

2 card decks · Instructions
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Card Games CHANUKAH  GAME  ·  DONUTS  GAME

DONUTS
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1 3  ·  ADVERT IS ING

Annual Dinner
Yeshiva Chemdas HaTorah

THE  BR I E F

Give the yeshiva's annual dinner a
dignified, unified look across every

printed piece, from the first
announcement to the journal.

The full print package for the yeshiva's 19th annual

dinner. A soft marble texture, fine gray rules and

the yeshiva building tie together the announcement

ad, a folded reservation card with journal ad rates

and dedication opportunities, and the perfect-

bound dinner journal cover with its spine.

DEL IVERABLES

Dinner ad · Reservation card · Journal cover
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Annual Dinner YESH IVA  CHEMDAS  HATORAH
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Annual Dinner YESH IVA  CHEMDAS  HATORAH
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1 4  ·  ADVERT IS ING

Regifted
Gift card donation service

THE  BR I E F

Explain a new gift card donation idea
quickly and warmly.

A launch ad for a service that collects unused gift

cards and passes them directly to local tzedaka. A

watercolor gift card sleeve, a blush palette and

friendly copy make the ask feel easy.

DEL IVERABLES

Print ad
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Regifted G I FT  CARD  DONAT ION  SERV I C E

IMPR INT  ·  ROCHIE  FRAND 37



1 5  ·  ADVERT IS ING

Summer Camp Ads
Camp Azamrah · Camp Lemalah

THE  BR I E F

Help two summer camps stand out in a
crowded season, each with ads that

match its personality.

Season ads for two girls' summer camps, each

with its own world: a tenth-anniversary celebration

for Camp Azamrah, and clouds and hot-air balloons

for Camp Lemalah's "Above and Beyond" season.

DEL IVERABLES

Print ads, 2 camps
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Summer Camp Ads CAMP  AZAMRAH  ·  CAMP  LEMA LAH
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Summer Camp Ads CAMP  AZAMRAH  ·  CAMP  LEMA LAH
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1 6  ·  BRAND ING

Charcoal Grill & Bar
Restaurant identity

THE  BR I E F

Create an identity for a high-end grill
that feels bold, warm and

sophisticated.

Identity for a high-end grill. A fiery sketched mark

over a refined serif wordmark, applied across

signage, takeaway bags, aprons and a square

trifold menu printed on textured black stock.

DEL IVERABLES

Logo · Signage · Merchandise · Menu
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Charcoal Grill & Bar RESTAURANT  I D ENT IT Y
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Charcoal Grill & Bar RESTAURANT  I D ENT IT Y
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1 7  ·  BRAND ING

Imprint Identity
Imprint · self-initiated

THE  BR I E F

Build a clean, professional identity for
Imprint, Rochie Frand's own brand and

marketing design studio.

Identity for a brand and marketing design studio. A

pressed wordmark sets "im" in ink and "print" in

slate blue, with the dot of the i squared off in

amber. A calm palette of Ink, Slate, Sky and Linen

gets one warm spark of amber, used for the i-dot,

bullets and buttons. Crop marks, layout grids,

stacked sheets and folder tabs give the system a

printed, tangible feel across business cards,

letterhead, email, ads and social posts.

DEL IVERABLES

Logo · Brand kit · Business cards · Letterhead ·
Email signature · Ads · Social
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Imprint Identity IMPR INT  ·  SE L F - IN IT I ATED

BRAND  K IT BUS INESS  CARDS
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Imprint Identity IMPR INT  ·  SE L F - IN IT I ATED

LETTERHEAD ,  CARD  AND  EMAIL  S IGNATURE
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Imprint Identity IMPR INT  ·  SE L F - IN IT I ATED
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Imprint Identity IMPR INT  ·  SE L F - IN IT I ATED

SOCIAL  POSTS
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mprint

CONTACT

Have a project in mind?
Let's talk.

designbyimprint@gmail.com 732.228.3277
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